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There are marketing advantages available today. According to “Principles of Marketing” by Philip Kotler and his colleagues, “The seemingly unending barrage of digital advances is affecting every aspect of how consumers learn about, shop for, buy, and experience brands” (2024 p.82). In other words, technology is advancing marketing remarkably. For example, Panera Bread has been using artificial intelligence in their drive back in August of 2022 (“Panera test new AI” 2022). That is not the only technology that Panera Bread has implemented, they also have their mobile ordering on the apps or kiosk ordering in the store locations (Sheridan. 2024). Now marketing information systems can be used to evaluate internal resources to determine what is needed to foster consumer and marketing updates (Philip et.al 2024 p.101). In short, what is noticed with the company that needs to be fixed to have a better impact on the consumers and market environment. For example, Panera Bread fosters their employee feedback by continuously checking in and making sure not to move too far from their primary mission (Sheridan. 2024). This can play into customer relationship management. Panera Bread fosters their customer loyalty through transparency about product sourcing through the “Clean food Promise” and they monitor their customer satisfaction through their app and review feedback (Sheridan. 2024). Overall Panera Bread uses and monitors their consumer relationships with the use of Apps and pays attention to the natural environment considerations.
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I will choose the organization Amazon for this discussion.

Technological advances that affect marketing today include.

Artificial intelligence (AI): AI is being used by marketers to automate tasks, personalize messages, and gain insights into customer behavior. For example, Amazon uses AI to recommend products to customers, personalize their shopping experience, and target them with relevant announcements.

Machine learning (ML): ML is a type of AI that allows computers to learn without being explicitly programmed. ML is being used by marketers to target customers, predict demand, and optimize their marketing campaigns. For example, Amazon uses ML to forecast demand for products and to set prices.

Big data: Big data refers to the large and complex datasets that are being generated by businesses and consumers. Marketers are using big data to understand their customers, identify trends, and make better decisions about their marketing campaigns. For example, Amazon uses big data to track customer behavior, personalize product recommendations, and target customers with relevant ads.

Social media: Social media platforms such as Facebook, Twitter, and Instagram provide marketers with a direct way to connect with their customers. Marketers can use social media to share content, run contests, and promote their products and services. For example, Amazon uses social media to promote its products and services, to engage with customers, and to learn about customer feedback.

How an MIS can be used for marketing purposes?

An MIS (management information system) is a computer-based system that provides managers with information to support decision-making. MIS can be used for marketing purposes in a number of ways, including:

Market research: MIS can be used to collect and analyze data about customers, competitors, and the market as a whole. This information can be used to develop marketing strategies and to make decisions about product development, pricing, and promotion. For example, Amazon uses MIS to track customer behavior, identify market trends, and make decisions about product development.

Marketing planning: MIS can be used to develop and track marketing plans. This includes setting goals, developing strategies, and allocating resources. For example, Amazon uses MIS to develop its marketing plans for each product and service.

Marketing performance measurement: MIS can be used to measure the performance of marketing campaigns. This includes tracking metrics such as website traffic, sales leads, and customer conversions. For example, Amazon uses MIS to track the performance of its marketing campaigns and to identify areas for improvement.

How a CRM can be used for marketing purposes?

A CRM (customer relationship management) system is a software application that helps businesses manage their interactions with customers. CRM systems can be used for marketing purposes in a number of ways, including: 

Customer segmentation: CRM systems can be used to segment customers based on their demographics, purchase history, and other factors. This information can be used to target customers with relevant marketing messages.

Lead management: CRM systems can be used to manage leads, from initial contact to conversion. This includes tracking lead status, assigning leads to sales representatives, and nurturing leads through the sales funnel. For example, Amazon uses its CRM system to track leads from its website and to nurture them through the sales funnel.

Campaign management: CRM systems can be used to manage marketing campaigns. This includes tasks such as creating and sending marketing emails, tracking email open rates and click-through rates, and managing social media campaigns. For example, Amazon uses its CRM system to manage its email marketing campaigns.
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